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                                                                                  PRESS RELEASE 

 

Kolkata, Thursday, 12th February 2026: Senco Gold Limited, India’s leading jewellery manufacturer & 

retailer with an 88+ year legacy and trust, today announced its consolidated results for the quarter and 9 

months ended 31st December 2025. 

 

Business Highlights: 

• Store network expands to 196 showrooms with 4 new franchise openings in Q3 and net 21 in 9 months. 

• Average gold prices rose by 63% YoY and 23% QoQ, peaking at a historic high of Rs 1,40,000/10gm, 

impacting volume growth. 

• Average Transaction Value (ATV) rose to Rs 93,000 (up 7.8% QoQ), and Average Selling Price (ASP) 

rose to Rs 60,270 (up 6.3% QoQ). This was also aided by the rise in gold and silver prices. 

• Launched over 6,000 new gold designs and 3,300 new Diamond designs during the quarter, averaging 

~100 new designs every day, totalling 204k gold designs and 113k diamond designs. 

• Robust Revenue Growth: Achieved the highest-ever Q3 retail sales of Rs 3071 Cr with a growth of 

50% YoY and 2x QoQ and 30% YoY Revenue Growth in 9M. TTM revenue has already reached 

~Rs 8300 Cr, reflecting consistent YoY growth, loyal customer base and brand positioning. Non-East 

revenue crossed the Rs 1,100 Cr mark, underscoring our expanding national footprint and success in 

new geographies. 

• QoQ Growth- Revenue growth 2x (Rs 1536 Cr to Rs 3071 Cr), EBITDA 4x growth (Rs 106 Cr to Rs 

404 Cr) and PAT 5x growth (Rs 48 Cr to Rs 264 Cr). 

• Q3 YoY Growth- Revenue growth 1.5x (Rs 2046 Cr to Rs 3071 Cr), EBITDA 5x growth (Rs 80 Cr 

to Rs 404 Cr) and PAT 8x growth (Rs 33 Cr to Rs 264 Cr). 

•  9-month YoY Growth- Revenue growth 30% (Rs 4950 Cr to Rs 6433 Cr), EBITDA 2.9x growth (Rs 

240 Cr to Rs 694 Cr) and PAT 4.3x growth (Rs 97 Cr to Rs 417 Cr). 

 

Financial Snapshot:       

                                                                                                                                        (Rs in Cr) 

 
 

Management Comments: 

 

Speaking on the performance, Mr. Suvankar Sen, Managing Director & CEO, Senco Gold Ltd, said, “We 

are pleased to report a quarter of historical success, crossing Rs 3,000 Cr revenue, Rs 400 Cr EBITDA and Rs 

Sl Consolidated Q3 FY26 Q3 FY25 YoY% Q2 FY26 QoQ% 9M FY26 9M FY25 YoY%
1 Revenue 3071.0 2046.0 50% 1536.1 100% 6433.4 4950.4 30%
2 EBITDA 404.6 80.0 406% 106.5 280% 694.7 240.6 189%
3 EBITDA Margin % 13.2% 3.9% 927bps 6.9% 624bps 10.8% 4.9% 594bps

4 Adjusted EBITDA* 404.6 107.5 276% 106.5 280% 694.7 298.0 133%
5 Adjusted EBITDA % 13.2% 5.3% 792bps 6.9% 624bps 10.8% 6.0% 478bps

6 EBIT 413.6 79.6 420% 105.2 293% 702.4 231.5 203%
7 EBIT Margin % 13.5% 3.9% 958bps 6.9% 662bps 10.9% 4.7% 624bps

8 Profit after Tax (PAT) 264.0 33.5 689% 48.8 441% 417.4 96.9 331%
9 PAT % 8.5% 1.6% 688bps 3.1% 537bps 6.5% 2.0% 453bps

10 Adjusted PAT* 264.0 53.9 390% 48.8 441% 417.4 139.4 200%
11 Adjusted PAT % 8.5% 2.6% 588bps 3.1% 537bps 6.5% 2.8% 367bps

12 Gold Price/gm (Avg) 12654 7743 63% 10279 23% 10818 7367 47%
13 Gold Price/gm (Exit) 13545 7843 73% 11586 17% 13545 7843 73%

*Adjusted EBIDTA and PAT for FY 25 are based on one-time Custom Duty reduction impact in Q2 and Q3 for Rs 57.4 Cr.



 

264 Cr PAT for the quarter. Despite gold prices touching record highs of Rs 1,40,000 per 10gm, a growth of 

65% in gold rate for full year and 23% for the quarter, we witnessed huge demand during the festive season, 

recording the highest ever Dhanteras month (Oct) sales of Rs 1,716 Cr. Our strategic pivot towards lightweight 

and everyday-wear jewellery in 22KT,18KT,14 KT & 9KT continues to drive customer engagement as well as 

higher profitability. 

 

Our 'Hyper-local' strategy continues to yield attractive dividend, evidenced by a robust 21% Same Store Sales 

Growth at YTD. We are happy to share that our non-East revenue crossed the Rs 1,100 Cr mark, underscoring 

our expanding national footprint and success in new geographies. Furthermore, our partnership model is scaling 

well, with franchise revenue at 33% level. 

To counter price volatility, we continued our House of Design philosophy, launching almost 100 new designs 

daily, totalling over 6,000 in Gold and 3,300 in Diamond for the quarter. This design leadership, coupled with 

attractive Old Gold Exchange offers, customer-friendly monthly instalment schemes ensured that our customers 

could continue their purchase journeys with confidence and trust. Old Gold contributed 43% to our total revenue 

and accounted for 36% of our procurement, enabling customers to upgrade their jewellery while mitigating the 

impact of rising gold prices. 

We are also seeing encouraging traction in our non-gold categories. The Studded and Diamond segment remains 

a key focus area for premiumization. Furthermore, we are expanding our footprint with new formats like 'Sennes' 

and framing our own everyday wear Everlite collection in everyday wear, lightweight jewellery to cater to the 

modern, aspirational buyer. As we move forward, we remain committed to enhancing customer experience 

across our 196 showrooms and strengthening our presence in Tier-2 and Tier-3 markets. 

We have successfully navigated the peak festive demand of Q3 and continue to optimise our inventory more 

towards a Lightweight and budget-friendly product range due to rising gold prices, catering to daily wear and 

wedding jewellery. We are prepared for the upcoming Q4 wedding season, Valentine's Day and International 

Women's Day, preparation for Akshay Tritiya season, Poila Boishak and other local festivals pan India, targeting 

growth in the studded category through curated collections with 18%~20% growth in value for the upcoming 

season”.  

Elaborating on the Consolidated Financial performance, Mr. Sanjay Banka (Group CFO & Head IR) 

commented, 

"We delivered an encouraging performance during the quarter, supported by strong revenue growth of 50% 

YoY to Rs 3,071 Cr and disciplined inventory management. Q3 Adjusted EBITDA margins expanded 

impressively by 792 bps YoY to 13.2%, driven by improved product mix, operating leverage and lightweight 

jewellery as well as rising gold price. 

Supported by this strong topline and margin performance, Q3 Adjusted PAT scaled a 4.9x YoY growth and 

5.4x QoQ growth to Rs 264 Cr. During the 9 months period Adjusted EBITDA improved from Rs 298 Cr to Rs 

695 Cr by 2.3x YoY and Adjusted PAT improved from Rs 139 Cr to Rs 417 Cr, achieving 3x YoY growth. 

PAT margins improved by 588 bps YoY to 8.5% in Q3 and at 9-month basis by 367 bps to 6.5% which is partly 

due to Gold price rise as well. 

With the rise in gold prices, our working capital requirements have increased. Consequently, our inventory value 

increased by 55% YoY from Rs 2963 Cr to Rs 4602 Cr, Inventory Days remained range bound at 166- 168 days 

in line with industry standards and borrowings (+GML) rose by 44% YoY from Rs 1561 Cr to Rs 2248 Cr to 

support the growth. On the regulatory front, we have assessed the implications of the new labour code, and the 

impact of the same was of Rs 6.20 Cr.  



 

We are firmly on course to achieve our annual target of 20 new showroom openings for FY26. We expect to 

launch another 3 to 4 showrooms to achieve the milestone of 200 showrooms and have a robust pipeline for 

H1 next year. We are also confident of achieving 25%+ YoY topline growth in Q4 FY26. 

 

About Senco Gold & Diamonds: 

  

Senco Gold & Diamonds is a leading pan-India jewellery retailer with an 88+year legacy and the Market Leader 

in Eastern India. As of December 2025, its showroom network includes 196 showrooms (188 Senco Gold & 

Diamonds stores and 8 Sennes stores) across India and Dubai, operated through both company-owned and 

franchisee models. The company offers a vast, design-led portfolio of gold (over 2,04,000 designs) and diamond 

(over 1,13,000 designs) jewellery, developed in-house with local artisans. Senco is a multi-award-winning 

brand, recognised for customer trust, luxury status, and as a great place to work. 

Senco Gold Limited is pleased to announce its accreditation by the Indian Association for Gold Excellence and 

Standards (IAGES). This accreditation recognizes our adherence to the IAGES Code of Conduct and reflects 

our continued commitment to strong governance, ethical business practices, and industry-leading standards. 

Notably, Senco Gold Limited is amongst the top few to receive this accreditation, reinforcing our focus on 

building long-term stakeholder trust and sustaining excellence across our operations. 

 

 

For Details, Please Contact:  

 

Abhishek Banerjee-9831653254/9830508129 | corpcomm@sencogold.co.in 

Corporate Communications, Senco Gold Ltd.  
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