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Corporate Relationship Department March 11, 2026
BSE Limited
1st Floor, New Trading Ring, Rotunda Building
P.J. Towers, Dalal Street, Fort

Mumbai - 400 001 Scrip Code - 523395

The Secretary

National Stock Exchange of India Limited

Exchange Plaza, Bandra — Kurla Complex

Bandra (E), Mumbai — 400 051 Scrip Code — SMINDIA

Dear Sirs,

Subject: Presentation for Analyst and Institutional Investors Meeting — March 12, 2026.

Pursuant to Regulation 30 of the SEBI (LODR) Regulations, 2015, and in continuation of our
earlier letter dated March 9, 2026, please find attached copy of presentation for the analyst and
institutional investors meeting scheduled for March 12, 2026, at 10:30 A.M. (IST).

The presentation is also being uploaded on the Company’s website.

Thanking you
Yours faithfully

For 3M India Limited
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Pratap Rudra Bhuvanagiri
Company Secretary &
Compliance Officer

Regd Office: Plot No 48-51

Electronics City, Bangalore 560100, India
CIN No: L31300KA1987PLC013543
Email: investorhelpdesk.in@mmm.com
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e
Safe Harbor Statement

This presentation by 3M India Limited (the “Company”) is solely for general information purposes
only and may not be taken away, distributed, reproduced, or passed on, directly or indirectly, to any
other person or published in whole or in part, in any manner.

This presentation may contain certain statements with respect to the operations, performance and
financial condition of the Company. Although we believe our expectations are based on reasonable
assumptions, any forward-looking statements, by their very nature, involve risks and uncertainties
and may be influenced by factors that could cause actual outcomes and results to be materially
different from those predicted.

Nothing Iin this presentation should be construed as a forecast. No representation or warranty,
express or implied, is made as to and no reliance should be placed on the fairness, accuracy,
completeness or correctness of the information or opinions which may be contained in this
presentation. Such information and opinions are in all events not current after the date of this

presentation.
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3M'’s global strength & reach

123 years of innovation...
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expertise at scale

§ Transforming how

Taking on our customers’
- toughest challenges-

Value
Proposition

oy,

Strong, iconic brands Reinventing the everyday

to make a world of

|

difference
*
~62,000 ~4,000 ~135,000 198 =1 R S4.9B
employees tech patents in 3M’s plants & distribution Condumar =
employees history centers % 2025 net sales
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Our global priority verticals

Industrial

Data Centers Home Cleaning e Automation

© 3M 2026. All Rights Reserved. 3M



3M India Limited (since 1987)

Incorporated in 1987
Publicly listed since 1991

3 Manufacturing facilities
1 R&D Center
2 Customer Technical Centers

B )

INR 4,446 crores
(FY 2024-25 sales);
+13.6% YTD Q3 FY2025-26

~1255 employees
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Serving our customers through four Business Groups
(sales mix% & growth% over prior year shown thru YTD Q3 FY2025-26)

36% mix, 9.1% growth 32% mix, 14.7% growth Revenue, Growth & PBT trend

| oL '.‘.7;‘ “!‘
‘ > 4446
- 4189 +13.6%
= 3690
>
b i 3017
s Revenue (cr) 2430

15-16 16-17 17-18 18-19 19-20 20-21 21-22 22-23 23-24 24-25 YTD Q3
25-26

5.3% 10.0%

13.4% 18.6% 17.4% 19.3%

Healthcare Consumer

20% mix, 16.1% growth 11% mix, 15.5% growth

*= excld exceptional items
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Strategies for Growth

» Stronger pipeline & commercial practices
Commercial eXcellence WS specifications at key customers

* Best-in-class customer experience, service

* For-India new products for priority markets

Local R&D Capability

* Leverage global NPlIs for India

» Strengthen outsourcing / contract mfg.

Local Supply Chain » Capacity expansion & new mfg. lines for
selected product portfolios

» Culture of bold aspiration, speed & performance

Talent & Organization

* Build capability & depth across the company

3M Feel at Home, Bangalore 8



Drive Commercial Excellence

Sales eXcellence: Specifications eXcellence:

Materials spec-in in new
Automotive models

Body shop
penetration

Growth with

Example of an “Acoustic
Converters P

panel”

- oy / @ﬁ(ﬁ)égﬁ)\) Arrival
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Category peetration
with localized portfolio

h 3M Cable Accessories and
Touchproof Terminations in
Solar & Wind power projects

Airports interiors (films, matting) and exteriors
(Graphics)




Strengthen local R&D...for local products

3M | Tech Forum

Patents Filed

173

CTC Visitors Jan-Dec 2025

9365

Centers of Excellence & Key Capabilities

Pavement
Markings

Acoustics

Emissions

Robotics & Automation
High Voltage Lab
Analytical

Non-Woven

Photometric lab

Infrastructure

e
- Bangalore

CTC
Delhi

Digital AE**
Studio

X CTC - Customer Technical Center
% % AE - Application Engineering

10




Strengthen local manufacturing & local supply chain

Year Opened : 1990

Year Opened

: 2004

Year Opened : 2008

Key Products & Capabilities:

Acoustic materials, ear
plugs cording, various
coating, mixing and
converting

Materials for pipe coating,
certain bottling & kitting

Tape coating, non-wovens,
emission control materials,
heat shrink technology,
respirator mfg., various
mixing, filling, converting
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3M India Board of Directors

Radhika Rajan Ramesh Ramadurai Aseem Joshi N V Sivakumar
(Chairperson, Non-Executive (Managing Director till (Managing Director eff (Non-Executive Independent
Independent Director) 315t Mar 2026) 1st Apr 2026) Director)

M D Ranganath Jayanand Kaginalkar Tabby Kim Elizabeth Kong
(Non-Executive Independent (Executive Director) (Non-Executive Director) (Non-Executive Director)
Director)
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Thank You!
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